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When Columbia Bank welcomed its first customers in
1993, we said that we wanted to be neighbors as much
as bankers. That every banking product or service would
be designed around customers’ needs. And that we
would support our communities as we would support our
homes—because that’s exactly what they are.

Now, 25 years later, we still support our communities and encourage every
one of our 2,000+ employees in Washington, Oregon and Idaho to do the same
through volunteering, employee giving and fundraising. We supplement their
efforts through formal company giving programs.
As we launch our 25th Anniversary Community Giving Campaign, we celebrate
the positive impact Columbia Bank has had on families, businesses, and
nonprofit organizations throughout the Northwest. This year we honor a quarter
century of giving through programs that you’ll learn about in this report.
You’ll also meet Columbia Bank employees who share their stories about how
and why they get involved in their communities. We sincerely hope that these
stories will inspire you to get involved in your own community.
We invite you to find out more about our 25th Anniversary Community Giving
Campaign by visiting any Columbia Bank branch. You can also connect with us
on Facebook, Twitter and Instagram.
As we head into our next 25 years, we’re encouraged by the results of our
community involvement work to redouble our efforts and take every opportunity
to support the places that all of us at Columbia Bank call home.

HADLEY S. ROBBINS
President and Chief Executive Officer

Our 25th Anniversary Community Giving Campaign is a
hallmark of our commitment to the communities we serve.

SUPPORTING THE PLACES

WE CALL HOME
At Columbia Bank, we’re deeply committed to all the communities in the Northwest where we work
and live. And we demonstrate this commitment through community engagement that empowers
employees to address the unique needs of their communities in four distinct ways: volunteerism,
employee giving, fundraising, and company giving. This allows us to have the greatest impact in
the communities we serve.

VOLUNTEERISM

FUNDRAISING

in programs and causes that our
employees are passionate about,
including a company-wide week
of service in April.

for local nonprofit organizations
and through our own Warm
Hearts Winter Drive to help those
experiencing homelessness. All of
the money raised stays within our
local communities.

EMPLOYEE GIVING

COMPANY GIVING

to local, regional, and national
campaigns—including Columbia
Cares, an employee-run charity
that helps community members
overcome financial hardships.

that reached $2,988,797
and benefited nearly 1,000
organizations last year alone.
Company giving is driven by our
employees.

Going where the
need is greatest
Our people are at the core of our community engagement
programs, and they are creating powerful action toward
improving and enhancing the places where they live and work. Our
grassroots approach to community engagement allows us to focus
on what makes each community unique and offer support in the
manner that makes the biggest difference.
Employees are empowered and encouraged to use their 40 hours
of paid volunteer time each year to actively engage with the
nonprofits they care about most.
Our people collaborate to support both bank-wide fundraising
campaigns and local campaigns championed by their peers and
clients. Employees vote with their dollars on what they care about
through their charitable donations, and we match those gifts up to
$100 per employee annually, doubling their impact.
Company giving dollars are dedicated to the local nonprofits
where our employees are directly engaged to further support
what matters most to them.

Columbia Bank employees receive
40 hours of paid volunteer time each year.

We give and live in and around communities in Washington,
Oregon, and Idaho.

VOLUNTEERISM

26,944

1,629 1,045
Employees
volunteering

Organizations
supported

TOTAL VOLUNTEER HOURS

EMPLOYEE GIVING

2018

GIVING
BY THE NUMBERS

All of the numbers you see on this
page can be traced back to Columbia
Bank’s people. They’re the center of
our community engagement programs.
They understand the needs of their
communities better than anyone and
are passionate about improving them.

$145,444

153

TOTAL EMPLOYEE GIVING

(United Way, Columbia Cares, Matching Gift Program)

Organizations benefiting
from Matching Gift Program

FUNDRAISING

$342,754

TOTAL
FUNDRAISING

$13,196 $30,342 $45,182

raised through
employee-driven
fundraisers

raised for American
Heart Association

raised for Relay For
Life (American Cancer
Society)

$254,034
raised through Warm
Hearts Winter Drive

By supporting their efforts, we amplify
what they can accomplish on their own
and extend our impact exponentially.
We draw attention to the issues
that matter to our people and help
accelerate the positive change they
seek to create.

COMPANY GIVING

$2,988,797

TOTAL SPONSORSHIPS & CONTRIBUTIONS

994

Local organizations
supported

PEOPLE

MAKE IT

POSSIBLE
From fundraisers to hands-on service, part
of being a Columbia Bank team member is
having a passion for giving back while moving
the community forward. We’re pleased to share
the story of our impact in our 25th year of
community giving as told by those who are best
equipped to tell it:
our people.

VOLUNTEERING
VOLUNTEERISM

HELPING HIGH SCHOOL
STUDENTS GROW INTO ADULTS
“This will help you understand a little bit about

board of Washington DECA last year. While

DECA,” says Matt Abtahi, SVP, Commercial

his volunteer hours vary, it’s not unusual for

Banking Officer in Seattle, referring to

Matt to log 14 hours a week during competitive

the career and technical organization that

events, plus several hours per quarter for

prepares emerging leaders and entrepreneurs

board meetings.

in marketing, finance, hospitality and
management. “The first international

But his biggest contribution doesn’t happen

conference I attended was in Atlanta,” recalls

in a boardroom. “The most important aspect

Matt. “I was a chaperone and came down to

of my work is that I bring a real-world

the hotel lobby fairly early that first morning,

perspective and experience to these students

around seven. To my complete surprise, the

that they don’t get from parent or teacher

The most important
aspect of my work
is that I bring a
real-world perspective and
experience to these
students that they don’t

lobby was

volunteers,” says Matt.

full of high
school

“I really enjoy working with them. It’s really fun,

students,”

and it’s my way to help ensure a good future

he says.

for everyone involved.”

And not
just any
high school
students.
“Even at that

get from parent or teacher

early hour,

volunteers.

guys were

all of the
dressed
impeccably

in suits and ties and all the ladies were
wearing professional outfits. At that moment,
it just kind of hit me,” he says. “You’re not
going to see that anywhere else. You’re not
going to see a group of high school students
that are this motivated. And right then I
became convinced that this is our future and
I’d like to be a part of it.”
So Matt began volunteering at DECA meetings
and events in the Seattle area and joined the

VOLUNTEERING

FOLLOWING
YOUR PASSION
Ask Ron Polluconi if Columbia Bank’s community support played
a part in his decision to join the bank, and he doesn’t hesitate. “It
played a big, big part in it,” he says. “I came from a much larger
institution, where volunteering was somewhat forced and not
really a part of the culture. And so Columbia Bank’s community
focus was definitely very attractive to me.”
A big supporter of the Humane Society, Ron, VP, Wealth Advisor,
got involved with the organization about the time he joined
Columbia Bank. “My previous employer had certain nonprofits
that were in line with the company’s giving strategy,” says Ron.
“Those were the only ones we could get involved with.” And the
Humane Society was not one of them.
But things were different at Columbia Bank.
“Columbia Bank gives employees complete freedom to choose who
we want to volunteer our time with,” says Ron. “Everybody gets
a full week of volunteer days over the course of a year. It doesn’t
matter how those days are used—the bank just wants us to be a
part of the community and follow wherever our passions take us.”
So how did Ron decide to volunteer his time for the Oregon

Columbia
Bank gives
employees
complete freedom
to choose who we
want to volunteer
our time with.

Humane Society? “It’s a special place,” he says. “It’s a no-kill
shelter, so the save rate is around 98 to 99 percent year after year.”
Compare that to other states that have a save rate of around 40 to
50 percent, and the Oregon Humane Society is well above
the norm.
Ron says he’s grateful that Columbia Bank gives him the
opportunity to spend his volunteer hours with the Humane Society.
“I think it’s important to support things that you’re personally
passionate about,” he says.

EMPLOYEE
VOLUNTEERISM
GIVING

COMBINING FORCES TO
SUPPORT COMMUNITIES
When Columbia Bank completed its

Columbia Bank’s strong commitment to the local

acquisition of Pacific Continental Bank in 2017,

communities they serve.”

Denise Ghazal was there. As part of Pacific
Continental’s leadership team, she helped

That includes United Way, one of the nonprofits

drive the strategy and vision for the combined

Denise is passionate about. For several years,

bank. “I had some questions,” says Denise.

she has supported United Way’s kindergarten

“First and foremost, I had to be sure that

readiness program. “Early childhood education

Columbia Bank shared my passion for giving to

statistics show a connection between third grade

their communities.”

reading performance and high school graduation
rates,” she says. “And it isn’t just school districts

If you start really early to
support and help children,
the community as a whole
is a better environment.

asking United Way for contributions. There’s a real
partnership, a collaborative approach that says,
‘We see this as a real need in our community. How
do we help elevate kindergarten readiness so that
there’s better success for third grade reading?’”
Denise says that when a community gets involved
with a cause such as kindergarten readiness, it

The answer was a resounding yes. “In fact,

creates a ripple effect that goes beyond helping

Columbia Bank has adopted some program

children. “If you start really early to support and

elements that Pacific Continental Bank had in

help children, the community as a whole is a

place,” says Denise, SVP, Commercial Banking

better environment,” she says.

Regional Manager. “That really speaks to

EMPLOYEE GIVING

MULTIPLYING THE

POWER OF GIVING
says Scott. With this program, each employee
can have up to $100 of their annual charitable
contributions matched by Columbia Bank.
“I have a target of at least $1,000 to go to the
foundation. I lead by example—I give my donation
and then I encourage those around me to do
the same,” Scott says. “This year I shared that
I had my donations matched by the bank and
encouraged others to do the same to multiply
the impact of our gifts. It was great to see my
colleagues respond to this new opportunity.”
Scott says that a big part of Movember’s message
is wellness. “If I get a chance to talk to somebody
about this, and I do quite often, it’s about making
sure that you and your loved ones get to the
doctor, because I never would have found out that
In 2010, Scott Newman received some
devastating news. “I was diagnosed with cancer,”
says Scott, SVP, General Auditor.
Obviously, it was a huge relief for Scott when he
learned after treatment that he was cancer free
in 2011. But he never forgot the feeling he had
when he got the diagnosis from his doctor—and

I was in that condition if not for that doctor’s visit.”
Now Scott has another message to share. “I tell
everyone at the bank to take advantage of the
matching gifts program,” he says. “My hope is
that, together, we can continue to dramatically
increase health awareness and defeat cancer in
my lifetime.”

he vowed to do everything he could to raise
awareness of cancer among other men.
“I decided to support the Movember Foundation,”
says Scott. “It’s the leading charity changing
the face of men’s health—and the one that
encourages everyone to grow a mustache during

Giving to help
local communities
Each year, Columbia Bank’s employees
actively participate in an annual employee

November as a visible sign of support for men’s

giving campaign benefiting local United

health awareness and the foundation.”

Way chapters and Columbia Cares, our own

He has been donating to the Movember
Foundation as part of Columbia Bank’s employee
giving program for nine years. Last year, he had
an extra incentive to give. “In 2018, Columbia
Bank introduced its matching gifts program,”

nonprofit organization that was created by
employees for employees and community
members in their time of need. Employee
gifts have totaled over $980,000 since 2009.

FUNDRAISING
VOLUNTEERISM

Sandy Snider has been with Columbia Bank for
20 years. And for all 20 of those years, she has
worked to raise funds to fight cancer through
Relay For Life. “The first time I participated in
Relay For Life, our team consisted of one other
employee and me,” says Sandy. “Last year,
nearly 25 employees walked in the relay.”
In this community-based fundraising event for
the American Cancer Society, team members
collect donations in the weeks leading up to
the event. “The Relay itself is where we honor
our survivors, remember the ones we’ve lost,
and celebrate all of our hard work leading up
to that point,” explains Sandy. Every year, more
than 5,000 Relay For Life events take place in
over 20 countries, raising money for research,

My genuine passion is
to help find a cure for
cancer and I appreciate
the support I get from the bank to
pursue it.

decided he would raise money for the American Cancer Society
himself,” explains Sandy. “He walked around the track at the
University of Puget Sound for 24 hours, with friends, family, and
patients paying to run or walk with him for 30 minutes at a time.
He ended up walking more than 80 miles and raised $27,000 for
cancer research.”
Sandy is proud to continue Dr. Klatt’s legacy—and the American
Cancer Society is so delighted with her volunteer work that it
honored her in 2018 with the Gordy Klatt Award. As for Sandy,

FIGHTING CANCER,

ONE LAP AT A TIME
prevention programs, community and patient
support programs, detection and treatment
programs, and more.
Relay For Life has special meaning to Sandy
because the event started in Tacoma, home of
Columbia Bank’s headquarters—and where she
works as VP, Branch Manager. “Back in 1985,
when money for cancer research was being
cut, a Tacoma surgeon named Gordon Klatt

she’s excited about the encouragement Columbia Bank gives its
employees to support their communities.
“The opportunities the bank gives us as employees to get
involved are amazing,” she says. “They encourage you to find
your passion and run with it. My genuine passion is to help find a
cure for cancer,” says Sandy. “And I appreciate the support I get
from the bank to pursue it.”

FUNDRAISING

MAKING THE MOST OF
24 HOURS OF GIVING
Linda Reid, VP, Relationship Banking Officer in Vancouver, WA, lives and breathes nonprofits. “My
client base is primarily nonprofits,” she says. “That’s my niche. I bank them, I meet with them, I sit
on seven boards in Vancouver, so I’m pretty intimately involved with a lot of nonprofits. Nonprofits
are basically my world.”

Fellow Columbia Banker Kristy Weaver, SVP,

24-hour, community-wide giving marathon that

Commercial Relationship Banking Manager,

encourages the supporters of local nonprofits

is a big nonprofit supporter, too. “I actually

to donate during a 24-hour period.”

remember my very first donation,” she says.
“It was to Salvation Army.”

Last year, 3,697 donors
gave $1.3 million to 155
Southwest Washington
nonprofits.

“It’s our region’s very own charitable holiday,”
says Kristy. Last year, 3,697 donors gave
$1.3 million for 155 Southwest Washington
nonprofits.
The online giving event is a day to celebrate the
work of local nonprofits by giving something
extra—which is where the “Give More” in “Give
More 24!” comes in. “Our collective giving

So maybe it was fate that saw Linda and

makes Southwest Washington stronger,”

Kristy team up to help with the nonprofit

says Linda. “That’s why we offer incentives

fundraising event Give More 24! Linda and

throughout the day to encourage giving.”

Kristy encouraged their fellow Southwest
Washington teammates to educate their
contacts about Give More 24! to increase

“All of the nonprofits involved really make the
most of those 24 hours,” says Linda, who

participation. They also hosted a fundraising

believes that the event can only get bigger

event that day to make giving more fun and

and better. “Don’t get me wrong,” she says.

celebratory. “Of course, we encourage people
to support causes by giving year-round, but
Give More 24! is special,” says Linda. “It’s a

“Nearly four thousand donors is fantastic. But
I’m thinking it should be ten thousand!”

COMPANY
VOLUNTEERISM
GIVING

THE WARM FEELING

THAT COMES
FROM GIVING
Emily Bratkiewicz has been in banking her

four nonprofit organizations working to restore

entire career. So when she decided to join

shelter, hope and warmth through innovative

Columbia Bank, she could tell right away that

housing and shelter programs.

it would be a unique experience. “I’ve worked
for larger banks that have a presence in the

Warm Homes expands upon the mission of

Seattle area but aren’t really here. It’s much

Warm Hearts, which Columbia Bank launched

different to have the people in the bank be

in 2015 and has raised more than $840,000

from here and live here, and the headquarters

and gathered more than 25,000 warm winter

is here and the whole team is here,” says Emily,

items for local shelters and aid organizations

VP, Manager - Commercial Credit Analysis. “It

throughout Washington, Oregon and Idaho.

was really important to me to be working for

“I’m happy for Mary’s Place,” said Emily. “Make

a company that was not only investing in the

that, ‘I’m happy for the women being helped by

community, but also living in the community.”

Mary’s Place.’”

When she had the chance to give back to her
community, Emily knew just who she wanted
to support. “Mary’s Place,” she says. “I’ve
been donating and volunteering time to Mary’s
Place for the past five years.” The organization
provides safe, inclusive shelter and services
that support women, children, and families on
their journey out of homelessness.
Emily’s own experience gives her a unique
perspective about the need for a resource like
Mary’s Place. “Let’s just say I wasn’t in the
best marriage,” she says. “It was toxic and
unhealthy, and I had to leave. I was able to
do that because I had a career and a support
system. Mary’s Place provides that kind of
support system for women in need.”
In 2018, Emily was thrilled to learn that Mary’s
Place was one of the recipients of Columbia
Bank’s inaugural Warm Homes giving program.
The program awarded a total of $200,000 to

Mary’s Place was awarded
$50,000 as one of the recipients
of Columbia Bank’s inaugural
Warm Homes giving program.

COMPANY GIVING

GIVING AND GIVING
AND GIVING BACK
You might call Jamie Louie-Smith a
professional volunteer. She lends her time and
expertise to a number of nonprofits in Lane
County: the Springfield Education Foundation
board, FOOD for Lane County, and Looking
Glass Community Services. That’s in addition to
her job as VP,

Being able to share
my financial expertise
from my job at the
bank is a pretty important
part of my volunteering.

Commercial
Banking
Officer at
Columbia
Bank in
Eugene, OR.
“I’m the
treasurer
of one

organization and on the finance committee
for two other boards,” explains Jamie. “Being
able to share my financial expertise from my
job at the bank is a pretty important part of the
majority of my volunteering.”
“FOOD for Lane County was one of the first
nonprofit boards that I served on,” says
Jamie. “I learned so much about finance and
governance, and how to really do it right at the
board level.” The organization is dedicated to
eliminating hunger by creating access to food in
Lane County, Oregon.

That experience led Jamie to the Springfield
Education Foundation. It works with Springfield
Public Schools to help ensure that children are
solid learners with the knowledge and skills to be
productive citizens now and in the future.
Jamie’s third board is Looking Glass Community
Services. It offers a wide range of services aimed
at solving challenges related to educational
deficits, behavioral health issues, drug addiction,
and homelessness.
Jamie was also part of Columbia Bank’s 10X10
Project. “Ten of our local team members were
selected to nominate a community organization
to receive a $10,000 grant from Columbia
Bank,” explains Jamie. “I was one of those lucky
ten employees and nominated the Springfield
Education Foundation.
“The 10X10 Project is another example of Columbia
Bank’s commitment to their communities,” says
Jamie. “We’re not only encouraged to give back to
the community as individual employees, but the
bank gives to the nonprofit organizations in our
community as well.”
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