COMMUNIT Y IMPACT REPORT

LE T T E R FR O M T H E CEO

At Columbia Bank, our passion for our communities runs deep.
Helping them prosper is the purpose that motivates our people
and the common thread that aligns our values with those of the
clients we serve. From volunteering to fundraising, Columbia
Bank employees provide the support that helps nonprofit
organizations in our communities thrive.

In 2019, we were very proud to celebrate

By supporting their efforts in this way, we

the fifth anniversary of our annual Warm

amplify what our employees can accomplish

Hearts Winter Drive, which helps families

on their own and extend our impact

and children struggling with homelessness

exponentially. We draw attention to the

during the cold and wet Northwest winter.

issues that matter to our people and act as

Since its launch, the drive has raised more

an accelerant for the positive change they

than $1 million for our shelter partners.

wish to create.

In many ways, Columbia Bank’s story is told

I hope the stories in this community impact

through the individual communities that we

report give you an idea of how Columbia Bank

call home. That’s why we’re delighted to

employees are making a positive impact on

share the stories of our community impact

their communities—and on each other.

and how our people are making a difference
in their neighborhoods by living our values
and partnering with local organizations.
We love how passionate our people
are about the organizations
they support. They understand the
needs of their communities and are
passionate about improving them.
That’s why each employee receives 40
hours of paid volunteer time each year.

Clint Stein

PRESIDENT AND CHIEF
EXECUTIVE OFFICER

Our Community Engagement Philosophy
Our comprehensive approach to community

Providing support through these employee-driven

engagement empowers employees to address

initiatives enables us to have the greatest impact

the unique needs of their communities through

in the communities we serve. Because of these

four distinct pillars: volunteerism, employee

efforts, we are deeply woven into the fabric of

giving, fundraising, and company giving.

our communities.

VOLUNTEERISM

EMPLOYEE GIVING

FUNDRAISING

COMPANY GIVING

in programs and causes
that our employees
are passionate about,
including a companywide week of service
each spring.

to local, regional, and
national campaigns—
such as Columbia
Cares, an employeerun charity that helps
community members
overcome financial
hardships.

for local nonprofit
organizations and
through our own Warm
Hearts Winter Drive to
help those experiencing
homelessness. All
of the money raised
stays within our local
communities.

is driven by our
employees. In 2019,
more than 1,000
organizations benefited
from our Company
Giving.

Community giving powered by employees
Our grassroots approach allows us to focus on

Employees vote with their dollars on what they

what makes each community unique and offer

care about through their charitable donations,

support in the manner that makes the biggest

and we match those gifts up to $100 per

difference. Employees are empowered and

employee annually, doubling their impact.

encouraged to use their 40 hours of paid

Most company giving dollars are dedicated to the

volunteer time each year to actively engage

local nonprofits where our employees are directly

with the nonprofits they care about most.

engaged to further support what matters most to

Our people collaborate to support both bank-

them. Our people are at the core of our community

wide fundraising campaigns and local campaigns

engagement programs, and this creates powerful

championed by their peers and customers.

action toward improving and enhancing the
places where they live and work.

Each Columbia Bank
employee receives

40 hours
of paid volunteer time
each year.

Expanding our reach with sustainability
Another way we work to have a positive impact
on our communities is by taking action to reduce
our environmental footprint and modeling
the way for other companies to do the same.
We have developed a sustainability roadmap
that defines our goals and work plan to move
ahead in demonstrating our commitment to
environmental stewardship.

We’re proud of several
2019 accomplishments:
• Placed 7th place out of 814 teams in
The People’s EcoChallenge, with 186
members on the Columbia Bank team
• Conducted our bank-wide Environmental
Sustainability Baseline Report, including
a Greenhouse Gas Inventory Assessment
• Created a Sustainability Improvement
Roadmap and Plan
• Established our Sustainability Core Team
• Increased enrollment in Energy Trust
of Oregon’s Strategic Energy Management
Program from four branches to seven
branches. The participating branches
recognized electric savings of 6.8% and
natural gas savings of 9.2%

We participate in several green initiatives, including
The People’s EcoChallenge, Bike More Challenge,
and Energy Trust of Oregon’s Strategic Energy
Management (SEM) program. And we donate
used technology to Interconnect, a nonprofit that
makes information and communication technology
accessible to under-served communities
around the world.

2019 G I V I NG

How our employees contributed
to their communities in 2019
No one understands the needs of their communities better than Columbia Bank employees
themselves—and they’re passionate about improving them. That’s why they’re at the center
of our community engagement programs.

Melanie Dressel Community
Commitment Week
This week of service honors Columbia Bank’s
prior CEO, Melanie Dressel, who passed
suddenly in 2017. Her legacy and giving spirit
inspire our employees to give back in their
communities. Employees across the bank
participate in group volunteer activities this
week. 2019 was the event’s third year.
• 1,815 employee hours volunteered
• 549 employees volunteered
• 83 projects supported

430,988

Total volunteer hours

9,400

$

48,569

$

raised through
employee-driven fundraisers

$

• Chuck Michael, SVP, Commercial
Banking Officer, Portland, OR
• Sandy Snider, VP, Branch Manager,
Tacoma, WA
• Judy Coe, Commercial Banking
Specialist, Sandpoint, ID

28,313

Total fundraising

$

In 2019, we recognized three employees
for exemplifying Columbia Bank’s
commitment to community engagement
and demonstrating leadership through
community service. The inaugural award
winners for 2019 were:

Volunteerism

Fundraising

$

Melanie Dressel Community
Commitment Award

60,018

1,351

313,001

1,247

raised for the American
Heart Association

raised for Relay For Life
(American Cancer Society)

raised through Warm
Hearts Winter Drive

organizations supported

employees volunteering

Employee Giving

Company Giving

$

$

Total employee giving

Total sponsorships & contributions

143,054

37,844

$

employee donations
doubled by the
Matching Gift Program

242

organizations
benefiting from the
Matching Gift Program

3,120,858

1,025

local organizations
supported

WHEN YOU HAVE A COAT,
YOU NEVER REALLY THINK ABOUT IT.
WHEN YOU DON’T HAVE A COAT,
YOU NEVER STOP THINKING ABOUT IT.

Giving warmly when
it’s cold outside
On December 1, 2015, our communities got
a little warmer when we launched our first
Warm Hearts Winter Drive to benefit homeless
shelters in the communities we serve. Since
then, we’ve raised more than $1 million
for our shelter partners with fundraising
growing each year—including a generous
$60,000 increase in 2019 over 2018.
Warm Hearts raises those funds by rallying
local communities to make cash donations
and give new warm winter wear for adults
and children at any Columbia Bank location.
One hundred percent of the funds and
winter wear we collect are donated directly

Warm Hearts by the numbers

313,001

$

raised in 2019

to shelters and relief organizations in the
communities where they’re collected. Warm
Hearts supported 62 shelters in 2019.
As part of the Warm Hearts campaign,

1,154,338

$

raised since 2015

Columbia Bank employees volunteer with
organizations that focus on hunger and
homelessness to build awareness of these
issues and help in a very hands-on way.

62

shelters
supported

through Warm Hearts in 2019

Employee quotes
“One of the things I love about
Warm Hearts is that all the funds
go right to the local community.”
Trevor Peterson,

Assistant Vice President, NeighborHub Lead,
Seattle, WA

“I like the focus of Warm Hearts being
speciﬁcally for those who are directly
aﬀected by homelessness, people
who don’t have access to warm coats
in the winter. The whole theme of Warm
Hearts during the coldest time of year
is something that really speaks to me.”
Bonnie Byrd,

Private/Healthcare Banking Portfolio
Manager, Fox Tower, Portland, OR

“One reason I really like the Warm Hearts
campaign is that it’s an opportunity for
our team to partner with our clients
and the community to raise money
together.”
Tim Leahy,

Vice President, Branch Manager,
Eugene, OR

Warm Hearts, Warm Homes
In 2019, we marked the second year of Warm Homes,
a Warm Hearts companion program that provides
grants to fund long-term solutions aimed at ending
homelessness and stopping the cycle of poverty. We
were delighted to give $50,000 in grants to Vine Maple
Place (Maple Valley, WA) and Priest River Ministries
Advocates for Women (Priest River, ID).

IT ALL STARTS WITH

OUR PEOPLE.
We’re pleased to share stories of our
impact during our most recent year of
community giving as told by those who
created that impact:

OUR EMPLOYEES.

Jin Plummer: Volunteerism
& Company Giving
Using capital to transform communities.
Jin Plummer believes in the power of capital

“I’m grateful that Columbia Bank gives me

to make a positive difference in communities.

the time and opportunity to help DevNW

That’s why he spends so much time volunteering

and Community LendingWorks pursue

for organizations that do just that.

their missions.” Columbia Bank has also
supported Jin’s volunteerism by providing

In addition to serving on the board of DevNW,

Nedco (which merged into DevNW) with

Jin is chair of Community LendingWorks

company giving support.

(CLW). “DevNW and Community LendingWorks
are affiliated organizations and have similar
missions,” explains the Columbia Bank
Relationship Banking Officer. “It all comes
down to providing safe, affordable loans to
individuals, families, and small businesses
who are underserved by the financial
mainstream. It’s also about working closely
with neighborhoods, small businesses, local
governments, and grassroots organizations to
help revitalize specific neighborhoods to create
inclusive and prosperous communities.”
Jin says organizations like DevNW and CLW
are important because they make capital
accessible beyond what a traditional bank can
do. “I’ve seen what an impact having access to
capital has in my personal life, and I want to be
able to provide those resources to community
members, especially those who are struggling
and don’t have access to it,” he says. “Being
able to provide access to capital for individuals
and small business owners who have the
dream and the vision to support and build
the community is really important for me.

“It all comes down to
providing safe, aﬀordable
loans to individuals,
families, and small
businesses who are
underserved by the
ﬁnancial mainstream.”

AJ Losoya & Ashly Burgado:
Fundraising
Putting heart into fundraising.
Every year, Columbia Bank participates in

“I’m a father,” says the Senior Vice President,

the American Heart Association (AHA) Heart

Regional Manager. “I have fi ve kids, and

& Stroke Walk, the AHA’s premier event for

I want to be around for a long time.”

raising funds to save lives from this country’s
No. 1 and No. 5 killers: heart disease and

Working to motivate their fellow employees,

stroke. Dozens of employees walk in

Ashly and AJ set a fundraising goal for the

the events in Tacoma, Seattle, Portland

2019 Heart & Stroke Walk—and quickly

and Spokane.

exceeded it. Between Columbia Bank
employees’ fundraising efforts and company

For two of them, the walk has a personal

giving, $125,000 was donated to AHA.

meaning.
“It was a huge win for the American Heart
When she was 13, Ashly Burgado, a Branch

Association, and Columbia Bank,” says Ashly.

Supervisor in Tacoma, WA, discovered she
had a heart defect that would require openheart surgery. “My defect was that my right
coronary artery was crossing my left one,”
she says. “When I exerted myself, it put
pressure on that artery, so no blood was
going to the heart. It could have caused a
cardiac arrest.” Ashly says the defect is found
in fewer than 1 percent of all Americans.
AJ Losoya’s inspiration came from a different
source. “Our beloved CEO passed away from
a heart condition a few years ago,” he says,
referring to the 2017 passing of Melanie
Dressel. “And a few weeks later, another
beloved team member passed away from a
heart issue. So this was a cause that was
easy for employees to rally around.”
AJ added another reason to support the
Heart Association and the walk.

Ashly and AJ set
a fundraising goal
for the 2019 Heart
& Stroke Walk—and
quickly exceeded it.

Tena Jackson: Volunteerism
& Employee Giving
Helping kids get a good start in life.
“Let’s stop those sad stories.”

One of the reasons Tena likes this program
is that it benefits everybody. “Of course, it

That’s Tena Jackson’s fervent desire—and one

benefits children and their families,” she

big reason why she volunteers her time with

says. “But it also benefits society because

MountainStar Family Relief Nursery. “That’s

when these kids are in a program like this,

where I volunteer the most,” says Tena, who also

they’re better students, they’re better

gives her time to the City of Madras Adopt-a-Trail

prepared for life, and their parents are

Program and Financial Beginnings.

more engaged. So when they get into the
school system, teachers aren’t spending

The sad stories she’s referring to typically

energy and resources trying to teach kids

involve children living in crisis. MountainStar

that are not ready to learn.

Family Relief Nursery’s mission is to prevent
child abuse and neglect through community

“If we can just get these kids a good start

support and therapeutic services that help

in life and support their parents, it just

vulnerable children and families succeed.

benefits everybody.”

“The organization recognizes that most brain
development happens from about birth to three,”
explains Tena. “If babies have a lot of toxic
stress in their life, the brain doesn’t develop
correctly and they can end up with health issues,
relationship issues, and substance abuse issues
later on.” Tena, who is a Columbia Bank Vice
President and Branch Manager, has served
as a volunteer on MountainStar Family Relief
Nursery’s board for ten years. She has also taken
advantage of Columbia Bank’s matching gift
program to boost her giving to the organization.

“When these kids are in a
program like this, they’re
better students, they’re
better prepared for life,
and their parents are
more engaged.”

Scott Bossom: Volunteerism
Spreading the value of ﬁnancial literacy.
Before he came to Columbia Bank, Scott

Scott and his team were instrumental in

Bossom worked for the federal Small Business

working together to help Columbia Bank win

Administration (SBA) in its Portland district

the 2019 OAME Corporate Partner of the Year

office. And when his Columbia Bank predecessor

award for its work with OAME to help support

left, Scott, who had worked with the SBA team at

minority-owned businesses.

Columbia Bank, was a natural choice to manage
the department.

“The award acknowledges that we can
accomplish a lot if we never forget that we’re

One thing Scott, who is a Senior Vice President –

here to help every size of business and every

Community Financial Resources Manager, enjoys

type of businessperson,” says Scott. “ And at

about his job is helping businesses navigate

the end of the day, that attitude will always

what is often unfamiliar territory: loans. “People

result in something positive.”

often hear that banks don’t want to support small
businesses, or that banks don’t want to help
people that don’t need a lot of money,” says Scott.
“But that’s not true, and that’s a perception we’re
trying to change at Columbia.”
It actually starts well before a business applies
for a loan. “I really enjoy working with younger
kids and young entrepreneurs,” he says. “I’ve
taught Junior Achievement classes, and I’ve
taught young adults–the earlier financial/
business literacy can start, the better,” he says.
He also volunteers for the Oregon Association
of Minority Entrepreneurs (OAME) youth
entrepreneurship program. Formed in 1987,
OAME’s mission is to promote and develop
entrepreneurship and economic development
for ethnic minorities in Oregon and
Southwest Washington.

“I really enjoy working with
younger kids and young
entrepreneurs.”

Eric Wagner & Yessenia Jones:
Volunteerism
Make room for a rainbow.
When Eric Wagner attended the Portland Pride

Over 100 Columbia Bank employees

Parade in 2018, he was so impressed with the

participated in Seattle and Portland

size and scale of the event that he wanted to

Pride Parade events.

make sure Columbia Bank was represented
in the next one.

“That’s a lot of love,” says Yessenia.

“I knew Columbia had done several positive
things related to the LGBT community,” says
Eric, who works in our Small Business Lending
Center Loan Support in Wilsonville, OR.
“Everything from removing gender references
in the company clothing store to adding gender
identity to our nondiscrimination policy of
our loans before regulators even required
it.” Columbia Bank has also recognized LGBT
business leaders in the Puget Sound market and
we promoted our first gay executive in company
history in 2018.
Eric teamed up with Yessenia Jones, Assistant
Vice President, in Tigard, OR, to plan and
work the parade. “The opportunity came to
participate in Portland Pride, and Eric thought
that would be a great way to include other
people in the bank,” remembers Yessenia.
“We have a lot of coworkers and clients that
identify with the LGBTQ+ community, and I’ll
take any chance I can to support them. It’s so
important to me that we support diversity in the
workplace, as well as in the communities we
serve. I am so happy to be a part of a workplace
that creates an inclusive place for everyone.”

“I knew Columbia had
done several positive
things related to the
LGBT community.”

Rachel Larsen: Volunteerism
& Company Giving
Bringing a human touch to giving back.
Rachel Larsen was 15 when her grandmother

The foundation has also established

passed away. “She was in a hospice, and I

various funds to help cancer patients and

was just really touched by the care they

others faced with serious medical issues.

gave,” says Rachel, who is a Vice President,

“When you’re going through treatment, you

Branch Manager at Columbia Bank’s

don’t want to worry about how to pay your

Astoria, OR, branch.

water bill,” says Rachel. “And we’re able to
alleviate that, which makes you go to bed

So when she found out a friend was in charge

feeling pretty good at night.”

of the Lower Columbia Hospice Program,
Rachel volunteered to serve on its board.

So what inspires Rachel to give back to the

A few months later, the board dissolved

community? “I just like being able to help

and joined the Columbia Memorial Hospital

people,” she says. “There’s nothing better

Foundation Board—and Rachel joined with it.

than knowing that you have been able to

She now chairs the board’s finance committee.

help someone during probably one of the
worst times of their life.”

Rachel says she shares the bank’s “give back”
philosophy. “We’re constantly giving back in
all different aspects,” says Rachel. “You can
discover what your passion is, and the bank
will support it. And that means a lot to me.
I’m able to volunteer time to the hospital
foundation, and I’ve also pushed for company
giving to support it.”

“ You can discover
what your passion
is, and the bank will
support it. And that
means a lot to me.”

Darryl May: Volunteerism
& Company Giving
Helping youth and families realize their full potential.
Self Enhancement, Inc. (SEI), is dedicated

it is our shared responsibility to help every

to guiding underserved youth to realize

child find his or her gift,” he says. “SEI’s

their full potential.

strength is in its ability to meet the complex
needs of the children and families it serves.”

Working with schools, families, and partner

By expanding learning opportunities and

community organizations, the Portland-based

teaching every child that life has options,

organization provides support, guidance,

SEI is seeing amazing results.

and opportunities to achieve personal and
academic success. Above all, SEI brings hope

“I’m really glad to have the opportunity to

to individual young people and enhances the

be part of it,” says Darryl. “And I’m grateful

quality of community life.

that I’ve also been able to advocate for and
receive company giving support for SEI.”

That may be what attracted Darryl May, Vice
President, Commercial Relationship Manager,
in Portland, OR, to SEI.
“I did a lot of research before joining SEI
in terms of understanding which nonprofit
I wanted to align myself with,” says Darryl.
“SEI spoke to me because of its connection
to my background and because it’s the largest
nonprofit agency in Oregon that’s committed
to African American families and youth. And
I really wanted to be involved with an agency
where I could help a young person either
directly by truly volunteering on the lines or at
least by bringing my expertise to that agency.”
Like SEI itself, Darryl is committed to helping
youth and families realize their full potential.
“SEI believes that every child has a gift and that

“SEI believes that
every child has a
gift and that it is our
shared responsibility
to help every child
ﬁnd his or her gift.”

Rhonda Seagraves:
Volunteerism
Giving, and giving, and giving back to the community.
You might say Rhonda Seagraves likes to keep

including arts, civic leadership, education,

busy. She’s vice-chair of the board of trustees

youth development, health and wellness,

of the Shoshone Medical Center, volunteers for St.

economic, and quality of life,” says Rhonda.

Vincent De Paul in Coeur d’Alene, and

“They really touch a lot of different facets

donates time to the Innovia Foundation, a

within all the communities that they are

community foundation that connects donor

involved with.”

generosity to the region’s most pressing
causes. So how did Rhonda get started as

Is Rhonda ready to cut back on her volunteer

such a busy volunteer?

hours? Not yet. “I want to reach more people
in our communities,” she says.

“I had to find what I’m most passionate about,”
she says. Part of that process was participating
in a yearlong leadership training program in
Coeur d’Alene. “I remember the day they had
Nonprofit Day, and at the end of that day, I was
just overwhelmed seeing all the needs out
there—homelessness, hunger, education,
medical. Just a terrific need.” So she started
volunteering more.
Rhonda has been a part of St. Vincent De Paul for
14 years. “They provide housing, social services,
and basically try to help that community,” says
Rhonda, who is a Columbia Bank Vice President
and Commercial Banking Officer in
Coeur d’Alene, ID.
Rhonda also gives her time to Innovia Foundation,
the community foundation for Eastern
Washington and North Idaho. “Innovia is special
in that they address a broad range of needs,

“I was just overwhelmed
seeing all the needs
out there.”

Scott Benson: Sustainability
Making sustainability fun.
When Scott Benson heard about The People’s

He says he appreciates that Columbia Bank

EcoChallenge, he was all in.

encourages sustainability through the
EcoChallenge—and that they live it throughout

“It sounded like a fun way to take part in

the year. “We have implemented a number of

sustainable activities,” he says. Scott, a Credit

power-saving initiatives across our offices to

Analyst in Bellevue, WA, has participated in

do our part to be more sustainable,” he says.

the EcoChallenge for four years.
Will Scott be part of the next People’s
The People’s EcoChallenge is a 21-day

EcoChallenge? “That’s a definite yes,”

environmental and social engagement program.

he says. “I try to minimize my impact on

Participants select or create actions that align

the environment, and the EcoChallenge

with their individual values and make a 21-day

is just a great way to try a few different

commitment to complete those actions—all

challenges every year to make my life

while practicing and reinforcing good habits.

a little more sustainable.”

Scott says the event provides the impetus to
work just a little harder to live a sustainable
lifestyle. “I want to leave the earth a little bit
better than I found it, so I try to maintain a very
sustainable approach to things throughout the
year,” he says. “The People’s EcoChallenge
challenges me to do a little bit more during
the 21 days that the program runs,” he adds.
“Last year I didn’t use any disposable bags.
I only used reusable bags and adopted a
don’t accept straws’ philosophy during
that three-week period.”
For the last two years, Scott was part of
Columbia Bank’s People’s EcoChallenge teams
that were among the top finishers in the event.

“The People’s EcoChallenge
challenges me to do a little
bit more during the 21 days
that the program runs.”

AWAR DS

2019 Bank Awards
•

Forbes Best Banks in America

•

Salem Statesman Journal Best of the Mid-Valley

•

American Bankers Association Foundation Community Commitment Award

•

Portland Business Journal Corporate Philanthropy Award

•

Institute of Extraordinary Banking Extraordinary Banking Award

•

South Sound Business Magazine IDEA Award for Outstanding Leader of the Year

•

Portland Business Journal Oregon’s Most Admired Companies

•

Puget Sound Business Journal Power 100 List

•

Seattle Business Magazine Governance Award, Board of Directors, Columbia Bank

•

Puget Sound Business Journal Top Corporate Philanthropists

•

Best Places to Work in Idaho, Populus Marketing Research

•

South Sound Business Magazine Best Business and Best Bank in the South Sound

•

Oregon Association of Minority Entrepreneurs Corporate Award of the Year

•

Puget Sound Business Journal Washington’s Best Workplaces

•

Small Business Association Top SBA Lender – Portland office

•

Small Business Association Top Three SBA Lender – Seattle office

•

Womeninc. Magazine Most Influential Corporate Directors, Columbia Bank Board
Members Michelle Lantow, Mae Fujita Numata, Elizabeth “Betsy” Whitehead Seaton,
and Janine Terrano

1301 A Street, Tacoma, WA 98402
(877) 272-3678
www.ColumbiaBank.com
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